Creative Enterprise 2008 Conference 
Conference rational 

The aim and purpose of the Creative Enterprise 2008 conference is to raise the profile of the MA Media Enterprise course, Screen Media Lab and BIAD as institutions who have embraced the concept of enterprise and are pro-actively piloting innovative methods of providing enterprise education.  The conference will create an environment for the dissemination of information relating to the teaching of enterprise within Art & Design amongst academics (lecturers and researchers) and interested parties. It is anticipated that the conference will create an opportunity for networking, sharing knowledge, best practice and showcasing case studies, while providing a space to debate issues relating to the provision of enterprise education.

Context

Creative Enterprise 2006 conference

The 2006 conference explored curriculum development in HE through a combination of expert speakers, discussion and workshops. Researchers, policy makers, academics and practitioners were invited to explore and respond to the following question: 

Enterprise Curriculum in Creative Industries Education, can it be taught? is it needed and if so what should it look like?  

Building on the emerging body of research and activity in this area, taking forward some of the issues that emerged at previous conference’s had highlighted and building them into the scope of the day, the agenda included: Research needs, lack of pedagogical materials and issues around widening participation. 

In her report of the conference, Charlotte Carey (Carey 2006) explores key implications for HE and action points including the need:

· for wider dissemination of existing practice and research, 

· for HE to collaborate with business sector and business support agencies 

· for longitudinal research understanding the graduates journey into self-employment and identifying good practice. 

Creative Enterprise 2008 conference

Plans for a second conference have developed as a result of the initial conference and ongoing research with the aim of developing the debate and issues raised a step further. The landscape of enterprise education in terms of practice and research has already progressed significantly with events such as the UKSEC Arts and Humanities conference, research due to be published by NESTA, the emergence of multiple courses across the country and the continued development of public policy to create more entrepreneurs and grow the ‘creative economy’ since the creative enterprise conference 2006   At UCE Birmingham, the MA Media Enterprise, has started a programme at UCE Birmingham’s Institute of Art & Design, which aims to support would-be entrepreneurs, business owners and individuals interested in developing entrepreneurial skills within the creative industries sector, with a first cohort of students starting in September 2006. 

With this in mind, the 2008 conference will aim to address issues pertinent to those involved in the teaching of enterprise and in related areas such as research and the development, growth and continued competitive advantage of wider creative industries sector in the UK.
To be kept informed about future enterprise events and programme developments please contact Annette.Naudin@bcu.ac.uk or call 0121 204 9882.

